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Abstract 

Modern management, involving various certificates, is associated with the concept of Total 
Quality Management (TQM). This is an area of quality management, oriented at continual 
improvement of a company in all possible aspects of its operations and effectiveness. The obtained 
results and conducted analysis point to an inevitable development of certification systems, but 
such systems require transparent assessments, neutrally developed standards and promotion of 
quality label awareness among consumers. The past multitude of quality labels does not guarantee 
building a quality brand of an enterprise or a destination. 
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TQM includes not only improvement of products and services, but also the quality of performance 
(employee competences, technology as well as marketing, operation or decision processes). It is 
important with TQM to recognize broader connections between the company and its environment, 
both in terms of safety at work and sustainable development.TQM constitutes an integrated 
approach towards company management and tourist destination, where each aspect of the 
company’s operations is implemented taking into account the quality approach[l]. All employees 
and partners are involved (hence the growing popularity of clusters and consortia), and the 
ultimate goal is to satisfy the customer and bring benefits to the company and its employees as 
well as partners and the local community. 
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